
Content Strategy Using 
Cornerstone and Cobblestone

This client wanted to enhance their online 
engagement and improve web traffic quality 
through email marketing. Our challenge was 
to develop a B2B content strategy while 
establishing a position of leadership on the 
topic and building an engaging email list. 

Challenge

Innovative marketing solutions that deliver results.

The client’s email list 
expanded from 0 to 1,400 
engaged people.

CASE STUDY

92% of new web traffic 
was first time sessions with 
around 2 minutes and 20 
seconds on the site. 

More Opens & Clicks

43% better open rate and a 
58% lower unsubscribe rate 
than previous list.

Strategy

Cornerstone: High-value, 
foundational content meant to build 
traffic and awareness

Once identified, content was organized 
and implemented into a “Nurture and 
Re-engagement” email marketing 
campaign. 

Implementation

>>

>>

By developing proprietary research into a 
cutting edge content strategy approach, our 
team identified cornerstones, from which 
hundreds of cobblestones were created.

Cobblestone: Supplemental 
content to cornerstone ideas

Audience Growth Rise in Web Traffic

Results

Cornerstones
•	 Executive research summary
•	 Webinar recording

>>

Cornerstones
•	 Visualization of research insights
•	 Optimized blog posts (12)
•	 “Golden Nugget” emails (52)
•	 “Golden Nugget” LinkedIn & Meta 

posts (52)
•	 6-Part “New Lead Sequence” 

email automation
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